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In event marketing, the difference between a

good event and a great one often comes down
to one crucial element: communication.

Based on insights from Erwin Raphael
McManus's Seven Frequencies of
Communication, this eBook explores how
understanding and utilizing different
communication styles can infuse more
intention and focus into your event marketing
strategy.

Think of communication frequencies like radio
stations—when tuned to the right frequency,
your message comes through crystal clear.
When you're not, even the best message can
become static.

This guide will help you master these
frequencies to create more engaging, effective, ——

and memorable event experiences. B N [
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Wel'll explore seven fundamental communication
frequencies: -

The Motivator: Inspiring and energizing

& %

The Challenger: Pushing boundaries and
driving innovation

The Commander: Providing clear direction
and strategic focus

@< D

The Healer: Building authentic connections
through empathy

3

The Professor: Educating and analyzing

% The Seer: Envisioning future possibilities

2@: The Maven: Sharing deep expertise and
mastery

Understanding these communication styles will equip
you to create more dynamic, inclusive, and successful
marketing events that reach all types of people.

Get comfortable, put on your DND notifications, and
let’s dive into communication frequencies in event
marketing!




THE MOTIVATOR 9
INSPIRING ACTION THROUGH ENTHUSIASM

The Power of Inspirational Communication

Motivators are natural inspirers who communicate with enthusiasm and optimism. They have an innate
ability to energize others and create emotional connections through compelling storytelling. In event
marketing, mastering the Motivator frequency is the difference between the expected ordinary
presentations and extraordinary experiences that move and inspire attendees.

Why the Motivator Style Matters in Event Marketing

Understanding and implementing the Motivator communication style can:

@: Increase Engagement: Enthusiastic delivery captures and maintains attention.
Q Create Emotional Connections: Storytelling builds stronger bonds with attendees.
&) Drive Action: Inspiring messages motivate people to take the next steps.

@ Enhance Memory: Energetic presentations are more memorable.

Lt

‘@ Build Brand Advocacy: Motivated attendees become natural brand ambassadors.

Key Characteristics of the Motivator Style

The Motivator frequency is characterized by:

1. Energy and Enthusiasm
» Dynamic delivery
» Passionate presentation
» Infectious optimism

2. Future Focus
» Emphasis on possibilities
= Vision-oriented messaging
»  Growth mindset

3. Emotional Connection
= Personal storytelling
» Authentic engagement
= Relatable examples
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"THEMOTIVATOR (3

INSPIRING ACTION THROUGH ENTHUSIASM

Strategies for Implementing the Motivator Style

Here are effective ways to incorporate the Motivator frequency into your event marketing, illustrated through practical applications:
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Craft Inspiring Messages Create Dynamic Presentations

o Transform standard booth invitations into exciting calls to discovery > Design interactive demonstrations that involve the audience

o Focus on the possibilities that await attendees > Incorporate movement and energy into your presentations

o Use action-oriented language that energizes o Use engaging visuals that complement your message
For example, instead of "Visit us at Booth 201, try "Discover your next Set up an "Innovation in Action” zone where attendees can experiment with new
breakthrough moment at the Innovation Hub!" This simple shift in language technologies hands-on. Create interactive touchpoints that encourage
can transform a basic invitation into an exciting opportunity. exploration and discovery, turning passive observers into active participants.
Tell Compelling Stories Focus on Future Benefits

o Open presentations with emotional customer success stories > Paint vivid pictures of potential outcomes

o Share transformation narratives that resonate o Share concrete examples of success

> Weave personal anecdotes throughout your content o Connect current actions to future achievements
Consider opening your keynote with a story about how a small business During product demonstrations, go beyond showing features—illustrate how
transformed its operations through innovative solutions. Focus on the human each capability could transform daily operations. Use scenarios that attendees
elements of the journey—the challenges, the breakthrough moment, and the can relate to, helping them envision the potential impact on their own business.

positive impact on their team.

Key Takeaway
The Motivator frequency is essential for creating engaging, inspiring event experiences that move people to action. Incorporating enthusiasm,

storytelling, and future-focused messaging allows you to create powerful connections that turn neutral attendees into passionate brand
advocates.
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DRIVING STRATEGIC CHANGE AND ACTION

Understanding Strategic Communication Styles

The Challenger and Commander frequencies represent two powerful approaches to strategic
communication. While the Challenger pushes boundaries and sparks innovation through constructive
disruption, the Commander provides clear direction and focuses on decisive action. Together, these
styles can create a dynamic force in your event marketing commmunication strategy.

Why These Styles Matter in Event Marketing

Mastering these communication frequencies can help you:

sl Drive Innovation: Challenge conventional thinking and inspire new approaches

X Create Clear Direction: Provide actionable guidance and strategic focus

¢ Improve Results: Combine innovative thinking with effective execution

ifi Enhance Leadership: Demonstrate thought leadership and strategic capability

il Generate Momentum: Move from ideas to action effectively

Key Characteristics of These Styles

The Challenger:
» Questions the status quo
» Pushes boundaries
« Drives innovation
= Encourages strategic thinking
» Inspires higher standards

The Commander:
» Provides clear direction
= Focuses on results
» Values efficiency
» Excels at strategic planning
» Drives decisive action
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DRIVING STRATEGIC CHANGE AND ACTION

Strategies for Implementation: The Challenger and Commander Styles
Here are effective ways to incorporate both the Challenger and Commander frequencies in your event marketing, illustrated through practical

applications:

Challenge Convention Through Thoughtful Design

o Create spaces that provoke new thinking
o Question industry assumptions
> Encourage innovative problem-solving

For example, instead of a traditional product showcase, create an “Innovation
Lab" where attendees can challenge their assumptions about industry
practices. Set up interactive stations that pose thought-provoking questions
and encourage creative problem-solving.

Balance Innovation with Action

o Combine creative thinking exercises with practical steps
o Link challenging ideas to concrete solutions
o Create clear paths from inspiration to implementation

During workshop sessions, follow up thought-provoking discussions with
specific action planning. After challenging attendees to think differently about

their challenges, guide them through creating concrete implementation plans.

Key Takeaway

Drive Strategic Change

o Present alternative perspectives on common challenges
o Offer new frameworks for decision-making
o Provide clear methodologies for implementation

Structure your presentations to first challenge existing approaches, then
provide clear, actionable frameworks for implementing new solutions. Include
worksheets or digital tools that help attendees translate new ideas into
practical steps.

Create Dynamic Learning Experiences

o Design interactive problem-solving sessions

o Facilitate strategic thinking exercises

o Guide attendees through decision-making processes
Set up hands-on workshops where attendees can practice applying new
approaches to familiar challenges. Create exercises that combine innovative
thinking with practical application, allowing participants to experience both the
challenge and the path forward.

The Challenger and Commander frequencies create a powerful dynamic in event marketing. By balancing boundary-pushing innovation with clear,
strategic direction, you can create events that inspire new thinking and drive concrete results. The key is knowing when to challenge conventions
and when to provide clear guidance, creating a perfect blend of disruption and direction.
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THE HEALER AND PROFESSOR 7"
BUILDING TRUST THROUGH EMPATHY AND EDUCATION

The Power of Emotional Intelligence and Knowledge Sharing

The Healer and Professor frequencies represent two distinct yet complementary approaches to
building credibility and connection. While the Healer creates authentic relationships through empathy
and emotional intelligence, the Professor builds trust through education and analytical insight.
Together, these styles create a strong foundation for meaningful event marketing experiences.

Why These Styles Matter in Event Marketing

Incorporating these communication frequencies can help you:

+*2 Build Deeper Connections: Create lasting relationships with attendees
sl Enhance Credibility: Combine emotional intelligence with expertise
¢ Increase Understanding: Make complex information accessible and relevant

Q Foster Trust: Create safe spaces for learning and growth
c:: Drive Long-term Engagement: Develop sustained relationships through understanding and education
Key Characteristics of These Styles

The Healer:
» Shows genuine empathy
» Creates safe spaces
» Listens actively
Builds authentic connections
Resolves tensions effectively

The Professor:
» Shares knowledge systematically
Presents well-researched information
= Breaks down complex concepts
» Focuses on understanding
» Provides depth and context

07
THE SCIENCE OF EVENT MARKETING: UNDERSTANDING COMMUNICATION FREQUENCIES FOR IMPACTFUL EVENTS



https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/

THE HEALER AND PROFESSOR 7"
BUILDING TRUST THROUGH EMPATHY AND EDUCATION

Strategies for Implementation: The Healer and Professor Styles

Here are effective ways to incorporate both the Healer and Professor frequencies in your event marketing, illustrated through practical
applications:

M

Develop Empathetic Educational Content o Allow self-directed exploration

o Combine technical information with real-world context
o Address common pain points and challenges
o Present solutions with understanding and insight

Set up interactive learning stations where attendees can explore content at
their own pace. Include both introductory overviews and detailed technical
information, letting visitors choose their depth of engagement.

Structure your presentations to acknowledge your audience'’s challenges
before diving into solutions. For instance, begin a technical demonstration by
discussing the everyday frustrations it addresses, then guide attendees > Provide accessible educational resources
through the solution with patience and clarity. > Maintain supportive communication

o Offer ongoing learning opportunities

Implement Supportive Follow-Up Systems

Build Trust Through Expert Guidance
Create digital resource libraries that attendees can access after the event.

) foer bOth. emotional support and teqhnlccl expertise Follow up with personalized recommendations for additional learning materials
°  Listen actively to concerns and questions based on their interests and needs expressed during the event

o Provide thoughtful, well-researched responses

Balance Emotion and Information
Train booth staff to begin interactions with open-ended questions about

attendees’ experiences and challenges. Follow up with educational resources
directly addressing their specific situations, showing empathy and expertise.

o Blend stories with statistics
o Combine case studies with technical details
o Link emotional impact with educational content

Create Multi-Level Learning Experiences . . . i i .
During presentations, weave together human interest stories with technical

- Design content for different knowledge levels information. For example, begin with a real-world scenario that resonates
> Provide both basic and advanced information emotionally, then explore the technical solutions that address it.

Key Takeaway

The Healer and Professor frequencies create a powerful combination in event marketing. By balancing emotional intelligence with educational
expertise, you can create events that connect with attendees on a personal level and provide valuable knowledge and insights. The key is knowing
how to blend empathy with education, creating experiences that engage both the heart and mind.
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THE SEER AND MAVEN -
VISIONARY INSIGHT MEETS DEEP EXPERTISE

The Power of Vision and Mastery

The Seer and Maven frequencies represent the highest levels of strategic insight and specialized
knowledge. While the Seer envisions future possibilities and connects disparate ideas, the Maven
demonstrates deep expertise and masterful problem-solving abilities. Together, these communication
styles create decisive thought leadership that can elevate your event marketing to new heights.

Why These Styles Matter in Event Marketing

Mastering these communication frequencies can help you:

@: Shape Industry Direction: Influence future trends and developments

f#f Establish Thought Leadership: Position your brand as an industry authority
il

iiil Drive Innovation: Connect current capabilities with future possibilities

5> Solve Complex Challenges: Provide sophisticated solutions to industry problems

c: Create Lasting Impact: Generate transformative change in your industry
Key Characteristics of These Styles

The Seer:
» Envisions future possibilities
» Connects disparate concepts
» Thinks holistically
» Focuses on transformation
» Inspires strategic change

The Maven:
- Demonstrates deep expertise
= Solves complex problems
» Shows mastery of subject matter
» Provides trusted guidance
» Delivers excellence consistently
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THE SEER AND MAVEN

VISIONARY INSIGHT MEETS DEEP EXPERTISE

Strategies for Implementation: The Seer and Maven Styles

Here are effective ways to incorporate both the Seer and Maven frequencies in your event marketing, illustrated through practical applications:
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Create Forward-Looking Experiences
o Design immersive future-state demonstrations
> Showcase emerging trends and possibilities
o Connect current challenges with future solution

For example, create an “Innovation Preview" space where attendees can
experience emerging technologies firsthand. Use interactive demonstrations to
show how current industry challenges might be solved through future
developments.

Demonstrate Deep Expertise

o Share specialized knowledge accessibly

o Provide detailed, practical insights

o Offer expert-level problem-solving
Structure technical sessions to progressively build understanding, starting with
core concepts and moving to advanced applications. Include hands-on
workshops where attendees can apply expert techniques to real-world
scendarios.

Connect Present to Future
o Link current expertise with future trends
o Show evolution of industry solutions
o lllustrate transformation pathways

Create visual timelines or roadmaps that connect today's best practices with
emerging possibilities. Use interactive displays to demonstrate how current
solutions can evolve to meet future challenges.

Key Takeaway

& atlante

Share Advanced Insights

o Present cutting-edge research

o Discuss industry innovations

o Explore complex solutions
Design deep-dive sessions that explore advanced topics in detail. Create
spaces for expert roundtable discussions where complex challenges can be
examined from multiple angles.

Build Innovation Bridges
o Connect different expertise areas
o ldentify cross-industry applications
o Spark innovative thinking

Set up collaboration zones where different types of expertise can combine to
solve challenges. Create exercises that encourage attendees to apply
knowledge from one field to problems in another.

Guide Transformation Journeys

o Map paths to future states

o Provide implementation frameworks

> Support change management
Develop interactive planning tools that help attendees chart their
transformation journey. Include checkpoints and milestones that make
big-picture changes feel more manageable.

The Seer and Maven frequencies represent the pinnacle of strategic communication in event marketing. By combining visionary thinking with deep
expertise, you can create events that showcase your current capabilities and shape your industry's future. The key is balancing forward-looking
insights with demonstrated mastery, creating experiences that inspire and deliver concrete value.
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Understanding and mastering all seven communication =
frequencies—Motivator, Challenger, Commander, .
Healer, Professor, Seer, and Maven—enables you to P g

create memorable and intentional event marketing
experiences. Like a skilled conductor leading an
orchestra, the most successful event marketers know
how to blend these frequencies to create powerful,
resonant messages that connect with every audience
member.

Key Benefits of Multi-Frequency Communication:

« Creates more inclusive and engaging experiences
« Reaches diverse audience preferences effectively
« Builds stronger, more authentic relationships

« Delivers more impactful messages

- Generates better results and outcomes

Ready to infuse these powerful communication frequencies
into your event marketing strategy?

(@fo]pi{o[ei S (=11 al=To[o Rl foTe [V[eid[e]pk) today to learn how we can
help you create event experiences that resonate across all
communication frequencies. Let's make your next event a
masterpiece of strategic communication!
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