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Welcome to Mastering Event Marketing 
Psychology with the Laws of Attraction
In event marketing, understanding the psychology behind 
what attracts people can be the difference between a 
successful event and one that falls flat. This eBook delves into 
the Laws of Attraction - not in the romantic sense, but in terms 
of what draws people to events, brands, and experiences.

We'll explore four fundamental principles: 

By mastering these principles, you'll be equipped to create 
more engaging, memorable, and successful marketing 
events. Let's dive in and unlock the secrets of attraction in 
event marketing!

Familiarity:
The Power of Repeated Exposure

Aesthetic Appeal:
Captivating Visuals That Attract 

Novelty:
Capturing Interest with New Experiences 

Social Influence:
Boosting Desirability Through Peer Endorsement
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THE POWER OF REPEATED EXPOSURE

The Science Behind Familiarity

Why Familiarity Matters in Event Marketing 

Did you know 70% of buyers become repeat customers after experiencing a brand? 

This is because one thing people are attracted to is familiarity.  

But why does familiarity work so well? 

The answer lies in a psychological principle known as the  Mere Exposure Effect. 
This cognitive bias suggests that people tend to develop a preference for things 
merely because they are familiar with them.  

In other words, the more we're exposed to something, the more we tend to like it. 

Familiarity plays a crucial role in attracting and retaining attendees. But why does 
familiarity matter so much? Let's explore the psychology and practical applications 
of this principle.

Trust Building: Repeated exposure to your brand builds trust. When attendees 
recognize your logo or messaging, they will likely engage with you. 

Cognitive Ease: Our brains love familiar things because they're easy to process. 
This ease translates to positive feelings about your brand. 

Decision Making: In a sea of booths and activities, familiarity can be the 
tiebreaker. Attendees gravitate towards brands they recognize.

Memory and Recall: Familiar elements stick in memory. Consistent branding 
increases the chances of attendees remembering your message long after the 
event.

https://tinyurl.com/4dxet7m8

FAMILIARITY
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Leveraging Familiarity in Event Marketing

So, how can you harness the power of familiarity in your event marketing strategy? 
Here are some key tactics: 

Consistent Branding: Ensure your brand elements (logo, colors, taglines) are 
consistent across all touchpoints. This includes pre-event communications, 
on-site materials, and post-event follow-ups. 

Multi-Channel Exposure: Use a variety of channels to increase brand exposure 
before the event. This could include email marketing, social media campaigns, 
and targeted advertisements. 

Repetition at the Event: Incorporate your branding throughout the event space. 
This could be through signage, promotional materials, or even the design of your 
booth or exhibition space. 

Post-Event Reinforcement: Continue the exposure after the event through 
follow-up communications, social media posts, and other marketing efforts. 

THE POWER OF REPEATED EXPOSURE

FAMILIARITY



Scenario Spotlight    Familiarity in Action

Let's explore how a fictional tech company, "InnovateCorp," might apply the principle of familiarity for a major industry 
conference: 

Key Takeaway:
Familiarity breeds trust and positive associations. By strategically and consistently exposing your audience to your brand before, 
during, and after an event, you can create a sense of familiarity that translates into increased engagement and brand loyalty. 

Watch and Learn!   Check out our YouTube short on Familiarity in Event Marketing.

Sends a series of branded email teasers 
to registered attendees

Runs a social media campaign with 
consistent visual branding

Places ads in industry publications using 
the same visual theme

Designs their booth to mirror the visual 
elements from their pre-event campaign

Sends follow-up emails and social media 
posts that maintain the same branding

By consistently exposing attendees to 
their brand before, during, and after 

the event, InnovateCorp could 
potentially increase booth visitors and 
brand recognition among attendees. 

https://www.youtube.com/watch?v=T8SzBKBN5YA�
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THE POWER OF REPEATED EXPOSURE

FAMILIARITY



The Power of Visual Appeal 

Why Aesthetics Matter in Event Marketing 

73% of consumers are more likely to purchase from brands that use 
high-quality images in their marketing. 

This reflects the laws of attraction in marketing, specifically aesthetic 
appeal.

Aesthetic appeal goes beyond just looking good. It can: 

Grab Attention: An aesthetically pleasing booth stands out in a 
sea of exhibitors. 

Communicate Professionalism: A well-designed space reflects 
positively on your brand. 

Evoke Emotions: Colors, shapes, and designs can trigger specific 
emotional responses. 

Enhance Brand Perception: Aesthetic elements can reinforce your 
brand identity and values. 

CAPTIVATING VISUALS THAT ATTRACT

AESTHETIC APPEAL
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Implementing Aesthetic Appeal in Your 
Event Strategy 

Here are some ways to leverage aesthetic appeal in your event marketing: 

Color Psychology: Use colors that align with your brand and evoke the 
right emotions. For example, blue can convey trust and professionalism, 
while orange might suggest creativity and enthusiasm. 

Cohesive Design: Ensure all visual elements work together harmoniously. 
This includes your booth design, promotional materials, and even staff 
uniforms. 

High-Quality Visuals: Invest in professional-grade graphics, videos, and 
physical materials. The quality of your visuals reflects the quality of your 
brand. 

Interactive Elements: Consider incorporating interactive displays or 
augmented reality experiences that are both visually appealing and 
engaging. 

Lighting: Strategic lighting can dramatically enhance the visual appeal of 
your space and draw attention to critical areas. 

CAPTIVATING VISUALS THAT ATTRACT

AESTHETIC APPEAL
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Imagine how "EcoGreen Solutions," a fictional sustainable energy company, could leverage aesthetic appeal at an industry 
expo: 

Key Takeaway:
Aesthetic appeal is more than just good booth design – it's a powerful tool for attracting attention, communicating your brand 
values, and creating memorable experiences. By investing in visually appealing design elements, you can significantly enhance 
the impact of your event marketing efforts.

EcoGreen
S O L U T I O N S

Uses a color scheme of 
greens and blues, evoking 
nature and clean energy 

Designs the booth with 
curved lines and organic 
shapes, mimicking natural 
forms 

Incorporates living plant 
walls and uses sustainable 
materials in booth 
construction

Displays captivating 
visuals of renewable 
energy in action on 
high-resolution screens 

This visually striking approach could help EcoGreen's booth stand out, attracting more 
visitors and generating media interest. 

Uses lighting to create a 
warm, inviting atmosphere 
while highlighting key 
product displays
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CAPTIVATING VISUALS THAT ATTRACT

AESTHETIC APPEAL

Scenario Spotlight    Aesthetics at Work

Watch and Learn!   Check out our YouTube short on Aesthetic Appeal in Event Marketing.

https://www.youtube.com/watch?v=v0DWVBqsO14


CAPTURING INTEREST WITH NEW EXPERIENCES

NOVELTY

The Allure of the New 

Why Novelty Matters in Event Marketing 

Novelty in marketing can significantly enhance audience engagement 
and retention, with new and unique experiences triggering the release of 
dopamine, which is responsible for pleasure and motivation. 

The allure of something different can be a powerful motivator for 
exploration and interaction. 

This neurological response explains why people are naturally drawn to 
novel experiences. 

Incorporating novelty into your event strategy can: 

Grab Attention: Something new and different stands out in crowded 
events. 

Increase Engagement: Novel experiences encourage interaction and 
exploration. 

Boost Memorability: Unique experiences are more likely to be 
remembered long after the event.

Generate Buzz: People are more likely to share and talk about novel 
experiences. 
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Strategies for Incorporating Novelty 

Here are some ways to leverage novelty in your event marketing: 

Innovative Technology: Incorporate cutting-edge tech like VR, AR, or AI 
to create unique interactive experiences. 

Unexpected Presentations: Break away from traditional booth setups 
with unconventional designs or presentation formats. 

Exclusive Previews: Offer attendees a first look at new products or 
services. 

Interactive Challenges: Create games or challenges that allow 
attendees to engage with your brand in a fun, new way. 

Surprise Elements: Include unexpected elements or activities that 
delight attendees. 

CAPTURING INTEREST WITH NEW EXPERIENCES

NOVELTY
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CAPTURING INTEREST WITH NEW EXPERIENCES

NOVELTY

Consider how "FitTech," a fictional fitness technology company, might use novelty to launch a new smart workout mirror at a 
consumer electronics show: 

Key Takeaway:
Novelty is a powerful tool for capturing attention and creating memorable experiences. Thinking creatively and offering 
something new and unexpected can significantly increase engagement and leave a lasting impression on event attendees. 

This unique approach could make FitTech's booth a talking point of the show, 
increasing engagement and social media mentions. 

Sets up a "Mirror Maze" in their booth, where each mirror is 
actually their smart workout product

Creates a "Transformation Station" at the maze's center, 
showing real-time AI projections of potential fitness progress

Offers exclusive "first-try" sessions with fitness influencers

Programs mirrors to light up with personalized workout 
suggestions and health tips as attendees navigate the maze 

Scenario Spotlight    Novelty in Practice
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Watch and Learn!   Check out our YouTube short on Novelty in Event Marketing.

https://www.youtube.com/watch?v=epSvcE_rZBk


The Power of Social Proof 

Why Social Influence Matters in Event Marketing 

Research shows that 92% of consumers trust recommendations from the 
people in their lives over traditional advertising. 

Social influence can shape preferences and drive engagement at events. 
When attendees see your space endorsed or valued by their peers, it 
enhances attractiveness and desirability. Social validation has a powerful 
impact on attendee behavior.

Incorporating social influence into your event strategy can: 

Build Trust: Peer endorsements lend credibility to your brand. 

Increase Engagement: People are more likely to engage with something 
their peers value. 

Amplify Reach: Social sharing can extend your message beyond the 
event attendees. 

Create FOMO: Fear of missing out can drive more people to your booth 
or event. 

BOOSTING DESIRABILITY THROUGH
PEER ENDORSEMENT

SOCIAL INFLUENCE
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Strategies for Leveraging Social Influence 

Here are some ways to harness the power of social influence in your event 
marketing: 

Influencer Partnerships: Collaborate with industry influencers or thought 
leaders to endorse your brand or product at the event. 

User-Generated Content: Encourage attendees to create and share content 
related to your brand or event. 

Social Media Integration: Create shareable moments and integrate social 
media into your event experience. 

Testimonials and Case Studies: Showcase real-world success stories from 
satisfied customers. 

Live Demonstrations: Host live demos that draw crowds and encourage 
peer-to-peer discussions. 

BOOSTING DESIRABILITY THROUGH
PEER ENDORSEMENT

SOCIAL INFLUENCE
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Picture how "CulinaryCraft," a fictional kitchen appliance company, might harness social influence at a home and lifestyle expo: 

Key Takeaway:
Social influence can significantly amplify the impact of your event marketing efforts. By creating peer endorsement and social 
sharing opportunities, you can extend your reach, build trust, and create a sense of desirability around your brand or product. 

These strategies could help CulinaryCraft generate buzz and increase social media engagement during the expo. 

Partners with a popular TV chef for live cooking 
demonstrations using their products 

Displays a real-time social media wall showing posts from 
attendees using their event hashtag

Invites food bloggers to create content using their products, 
shared throughout the event 

Creates a "Taste Test Challenge" where attendees try foods 
prepared with their appliances and share reactions on social 
media 
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BOOSTING DESIRABILITY THROUGH
PEER ENDORSEMENT

SOCIAL INFLUENCE

Watch and Learn!   Check out our YouTube short on Social Influence in Event Marketing.

Scenario Spotlight    Social Influence at Play

https://youtu.be/k7rs1ucWmdQ?si=Riftagn3rp2T7iec�



We know you're constantly searching for fresh, 
captivating ideas to make your events the talk of the 
industry. In a world where attention is the new 
currency, creating experiences that genuinely attract 
and engage your audience can sometimes feel like 
trying to pull a rabbit out of a hat. 

But with the Laws of Attraction in your arsenal, you're 
well-equipped to create magnetic events that draw 
in the right attendees and leave lasting impressions. 

Ready to turn these principles into show-stopping 
realities?

Contact Steelhead Productions  today to learn how 
we can help you apply these Laws of Attraction to 
your next event. Let's make your next event the gold 
standard of irresistible marketing! 

https://steelheadproductions.com/contact-us�

Attraction in Action
Your Event Marketing Superpower


