
The Science of Event Marketing:

Understanding

to Create Meaningful 
Connections 

Attachment Styles



Understanding the psychology behind how 
people connect with brands can be the 
difference between a successful event and one 
that misses the mark. This eBook explores the 
fascinating world of Attachment Styles - not in 
the romantic partner sense, but in terms of how 
different attendees form relationships with 
brands and experiences at events.

We'll explore four fundamental attachment 
patterns: 

Secure Attachment: Building Trust and 
Loyalty 

Anxious Attachment: Creating Reassurance 
and Consistency 

Avoidant Attachment: Respecting 
Independence and Space 

Disorganized Attachment: Adapting to 
Variable Needs 
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BUILDING TRUST AND LOYALTY

Research shows that customers who feel a secure connection with a 
brand are more likely to become loyal advocates. 

Secure attachment in marketing isn't about romantic connections, but 
rather the strong, trusting relationships customers form with brands. 
Understanding this concept can help you create more engaging and 
successful event experiences. 

Understanding and fostering secure attachment at events can:

SECURE ATTACHMENT

THE SCIENCE OF EVENT MARKETING: UNDERSTANDING ATTACHMENT STYLES TO CREATE MEANINGFUL CONNECTIONS 
02

Why Secure Attachment Matters in Event Marketing

Build Long-Term Loyalty: Securely attached customers become loyal 
brand advocates.

Increase Engagement: These attendees are more likely to participate 
fully in event activities.

Generate Positive Word-of-Mouth: They naturally share their positive 
experiences with others.

Reduce Marketing Costs: Loyal customers require less convincing to 
return to future events. 

https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
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Strategies for Fostering Secure Attachment 

Securely attached customers are confident, trusting, and open to positive experiences 
with brands, making them ideal for social relationship programs and word-of-mouth 
promotion. To cultivate this attachment at events, consider the following strategies: 

1. Consistency Across Touchpoints: Provide reliable, high-quality experiences 
across all interactions. Maintain uniform branding and messaging from 
pre-event communication to post-event follow-ups. Ensure all staff members 
are well-trained and aligned to deliver a consistent brand voice and level of 
service.

2. Build Trust Through Transparency: Be open about your products, services, and 
event objectives. Honesty breeds trust, which is the foundation of secure 
attachment. Clearly communicate your goals and address concerns promptly 
and honestly.

3. Create Safe Spaces: Design your event booth or space to be welcoming and 
comfortable. This physical representation of safety can translate into emotional 
security for attendees. Include quiet areas for conversation and ensure clear 
navigation and accessibility throughout the event space.

4. Encourage Positive Interactions: Train your event staff to be approachable, 
knowledgeable, and genuinely helpful. Foster empathetic communication and 
create opportunities for meaningful connections. These positive human 
interactions can significantly boost secure attachment.

5. Follow Through on Commitments: If you make commitments during the event, 
ensure you follow through. This reliability reinforces the secure attachment. 
Maintain post-event communication and deliver on stated timelines to 
demonstrate your brand's integrity and commitment to customer relationships.

BUILDING TRUST AND LOYALTY

SECURE ATTACHMENT



BUILDING TRUST AND LOYALTY

SECURE ATTACHMENT

Scenario Spotlight    Secure Attachment in Action

Let's explore how "TechConnect," a fictional technology solutions company, might foster secure attachment at a major industry 
conference: 

Follows up promptly with requested 
information and maintains regular 

contact

Implements a loyalty program that 
rewards repeat engagement 

This approach helps TechConnect build strong, lasting relationships with attendees who feel confident in their brand interactions. 

Sends detailed pre-event 
communications outlining what 

attendees can expect

Creates a welcoming booth space 
with clear signage and comfortable 

seating areas

Staffs the booth with knowledgeable 
team members who provide 

consistent information

Key Takeaway :

Secure attachment forms the foundation of strong brand relationships. Creating consistent, trustworthy experiences and maintaining clear 
communication can foster secure attachments that turn attendees into loyal brand advocates. 

Watch and Learn!   Check out our YouTube short on Secure Attachment
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https://youtu.be/ECLtWNlakvk?si=zVqxezL718BD_YU5
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CREATING REASSURANCE AND CONSISTENCY

An anxiously-attached customer’s behavior is driven by a fear of being 
overlooked or missing out, making them highly responsive to personalized 
attention and detailed information. 

Anxious attachment in marketing is about recognizing and addressing the 
needs of customers who require more frequent reassurance and 
communication. By catering to these needs, you can create more inclusive 
and successful event experiences. 

Understanding Anxious Attachment in Event Marketing

ANXIOUS ATTACHMENT

Why Understanding Anxious Attachment Matters 

Recognizing and addressing anxious attachment patterns can: 

Reduce Uncertainty: Clear communication helps alleviate concerns.

Increase Participation: Reassured attendees are more likely to engage.

Build Trust: Consistent support creates stronger connections.

Improve Satisfaction: Meeting information needs leads to better 
experiences.

https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
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CREATING REASSURANCE AND CONSISTENCY

ANXIOUS ATTACHMENT

Strategies for Supporting Anxiously Attached Attendees 

To create comfort and confidence for anxiously attached attendees, consider 
implementing the following strategies: 

1. Comprehensive Information Provision: Offer ample and detailed pre-event 
information, clear schedules, and frequent updates. Provide detailed pre-event 
guides, clear timelines, and regular reminders. This transparency helps alleviate 
uncertainty and builds trust among anxious attendees. 

2. Multiple Communication Touchpoints: Set up various ways for attendees to 
interact with your brand before, during, and after the event. Offer different 
contact methods, ensure quick response times, and engage in proactive 
outreach. This constant presence reassures anxiously attached customers and 
provides them with the support they need. 

3. Personalized Attention: Train your event staff to provide extra attention and 
support. Offer dedicated support staff, one-on-one consultation options, and 
individual follow-up plans. These personal interactions can significantly 
comfort anxiously attached attendees and make them feel valued.

4. Robust Follow-up Strategy: Develop a comprehensive post-event 
communication plan. Implement immediate post-event communication, 
provide clear next steps, and conduct regular check-ins. Quick and thorough 
follow-ups can reinforce positive experiences and maintain connections with 
anxious attendees. 

5. Showcase Social Proof and Validation: Prominently display positive feedback 
from past attendees, including customer testimonials and success stories. Offer 
live demonstrations of your products or services. This social proof can help 
alleviate concerns, build confidence in your brand, and reassure anxiously 
attached attendees of their decision to engage with you. 



CREATING REASSURANCE AND CONSISTENCY

ANXIOUS ATTACHMENT

Scenario Spotlight    Supporting Anxious Attachment

Consider how "HealthTech Solutions," a fictional healthcare technology company, might support anxiously attached attendees 
at a medical conference:

Provides immediate access to product 
specialists during the event 

Maintains active social media presence 
with real-time event updates 

This approach helps HealthTech Solutions create a supportive environment that addresses the needs of anxiously attached 
attendees. 

Creates a detailed digital guide with event 
schedule, booth location, and staff profiles

Implements a registration system that 
sends automated reminders and updates

Offers scheduled one-on-one product 
demonstrations

Key Takeaway :

Understanding and accommodating anxious attachment patterns is crucial for creating inclusive event experiences. By providing clear 
information, consistent support, and multiple engagement opportunities, you can help these attendees feel secure and valued. 

Watch and Learn!   Check out our YouTube short on Anxious Attachment
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https://youtu.be/reZqSH63AK8?si=RCjXlS26xZ5VqY_q
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RESPECTING INDEPENDENCE AND SPACE

Avoidant-attachment customer behavior is driven by a desire for control 
and a tendency to withdraw from situations that feel emotionally 
demanding or intrusive. 

Avoidant attachment in marketing is about recognizing and respecting the 
needs of customers who value independence and may be uncomfortable 
with close brand relationships. By catering to these preferences, you can 
create event experiences that appeal to a wider range of attendees.

Recognizing avoidant attachment patterns helps you: 

Respect Boundaries: Create comfortable engagement opportunities 

Increase Participation: Allow self-directed exploration 

Build Trust: Demonstrate respect for independence 

Improve Experience: Create pressure-free environments 

Understanding Avoidant Attachment in Event Marketing 

AVOIDANT ATTACHMENT

Why Understanding Avoidant Attachment Matters 

https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/


THE SCIENCE OF EVENT MARKETING: UNDERSTANDING ATTACHMENT STYLES TO CREATE MEANINGFUL CONNECTIONS 
09

Strategies for Engaging Avoidant Attendees 

To effectively connect with avoidantly attached customers at your events, consider 
implementing the following strategies: 

RESPECTING INDEPENDENCE AND SPACE

AVOIDANT ATTACHMENT

1. Self-Directed Experiences: Offer self-service options such as interactive kiosks, 
digital information stations, and self-guided tours. Provide platforms where 
attendees can access information and interact with your brand independently, 
allowing avoidant customers to engage on their own terms. 

2. Space-Conscious Design: Create low-pressure environments by designing 
open, spacious booth layouts that don't feel crowded or pushy. Ensure clear exit 
paths and uncrowded spaces. This approach gives avoidant attendees the 
freedom to explore without feeling cornered and reassures them that they can 
leave easily if they feel overwhelmed. 

3. Fact-Based Communication: Emphasize value and facts in your messaging. 
Focus on technical specifications, data-driven presentations, and logical 
benefits rather than emotional appeals. Avoidant customers appreciate 
straightforward, logical communication that allows them to make informed 
decisions independently. 

4. Non-Intrusive Follow-up: Implement subtle follow-up methods that respect 
their preference for space while still maintaining a connection. Use opt-in 
communication channels, provide digital resources, and offer self-service 
portals for post-event engagement. 

5. Independent Decision Support: Equip avoidant attendees with tools that 
facilitate independent decision-making. Offer comparison tools, resource 
libraries, and decision guides. These resources empower avoidant customers to 
evaluate options and make choices without feeling pressured by direct sales 
approaches. 



RESPECTING INDEPENDENCE AND SPACE
Scenario Spotlight    Respecting Avoidant Attachment

Imagine how "DataFlow Analytics," a fictional data analytics company, might create an environment for avoidantly attached 
attendees:  

Offers opt-in email subscriptions for 
future updates 

Implements a no-pressure approach 
to sales conversations 

This strategy helps DataFlow Analytics create an environment where attendees who are avoidantly attached feel comfortable 
engaging on their own terms. 

Designs an open-concept booth with 
multiple entry/exit points 

Provides interactive tablets for 
self-guided product exploration 

Creates a digital resource library 
accessible without staff interaction

Key Takeaway :

Respecting avoidant attachment patterns means creating environments that empower independent exploration and decision-making. You 
can effectively engage these attendees by providing space, control, and self-directed options while honoring their preferences. 

Watch and Learn!   Check out our YouTube short on Avoidant Attachment
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AVOIDANT ATTACHMENT

https://youtu.be/kIyTgLrMvrE?si=bPx8T6cOI79hX2VI
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ADAPTING TO VARIABLE NEEDS

Disorganized attachment in attendees often manifests as inconsistent 
behavior, alternating between seeking close engagement and suddenly 
withdrawing, which can present unique challenges in event marketing.

Disorganized attachment in marketing involves recognizing and 
accommodating customers who may display contradictory behaviors, 
sometimes seeking intense interaction and other times abruptly distancing 
themselves. By preparing for these varied needs, you can create event 
experiences that effectively engage this diverse attendee group.

Understanding Disorganized Attachment in Event Marketing 

DISORGANIZED ATTACHMENT

Why Understanding Disorganized Attachment Matters 

Recognizing disorganized attachment patterns helps you: 

Provide Flexibility: Accommodate changing needs.

Increase Comfort: Create adaptable environments.

Build Trust: Show understanding of variable preferences.

Improve Engagement: Offer multiple interaction options.

https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
https://convene.com/catalyst/meeting-event-planning/top-concerns-frustrations-event-planners/
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Strategies for Supporting Disorganized Attachment 

To create adaptive experiences for attendees with disorganized attachment at 
your events, consider implementing the following strategies: 

ADAPTING TO VARIABLE NEEDS

DISORGANIZED ATTACHMENT

1. Flexible Engagement Options: Offer a range of interaction levels, adaptable 
spaces, and variable communication channels. Provide both high-touch and 
low-touch interaction opportunities, allowing attendees to choose their level of 
engagement based on their current comfort level. 

2. Safe Space Creation: Design quiet zones, recharge areas, and private 
consultation spaces within your event layout. These safe spaces give 
disorganized-attachment customers a place to retreat and reset when feeling 
overwhelmed or overstimulated. 

3. Adaptive Staff Training: Equip your team to recognize and respond to changing 
engagement needs. Train staff in flexible response strategies and 
non-judgmental support. They should be prepared to offer intense support in 
one moment and respectful distance in the next, adapting to the attendee's 
fluctuating needs. 

4. Consistent Yet Varied Communication: Maintain a consistent brand presence 
but vary your communication style. Implement multiple message styles, 
different engagement levels, and diverse content formats. This approach helps 
create a sense of stability while catering to fluctuating engagement 
preferences of disorganized-attachment attendees. 

5. Accessible Information Systems: Ensure all event details are easily available 
through multiple channels. Provide multi-channel resources, self-service 
options, and staff-supported guidance. This comprehensive approach 
supports attendees during their information-seeking and withdrawal phases, 
allowing them to access information in ways that feel comfortable to them at 
any given moment. 



Scenario Spotlight    Supporting Disorganized Attachment

Consider how "FlexTech Solutions," a fictional software company, might create an adaptive environment: 

Creates flexible scheduling for 
demonstrations and consultations 

Implements a multi-channel follow-up 
system 

This approach helps FlexTech Solutions create an environment that adapts to the varying needs of attendees with disorganized 
attachment patterns.

Designs a booth with both 
high-energy and quiet zones

Trains staff to recognize and respond 
to changing engagement needs 

Provides both digital and in-person 
support options 

Key Takeaway :

Understanding disorganized attachment means creating flexible, adaptive environments that can accommodate varying needs. By 
providing multiple engagement options and training staff to recognize changing preferences, you can create inclusive experiences that 
support all attendees. 

Watch and Learn!   Check out our YouTube short on Disorganized Attachment Styles
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ADAPTING TO VARIABLE NEEDS

DISORGANIZED ATTACHMENT

https://youtu.be/JZO-Mmy7ei4?si=ZWY_qmFQGwGEX9DS


Understanding attachment styles in event marketing isn't just 
about psychology—it's about creating more meaningful, 
effective, and inclusive event experiences. By recognizing and 
accommodating different attachment patterns, you can:

Ready to transform your event marketing strategy with 
attachment style insights? 

Contact us today  to learn how we can help you create event 
experiences for all attachment styles. Let's make your next 
event a masterclass in meaningful connection!  

• Create environments that make all attendees feel 
comfortable 

• Build stronger, more authentic brand relationships 
• Increase engagement and participation 
• Generate more positive outcomes from your events 
• Foster long-term loyalty and advocacy 

Your Event Marketing Evolution

Attachment in Action:
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https://steelheadproductions.com/contact-us
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